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ABOUT METHODGROUPE

We are a full-service advertising and advanced digital technology solutions company
We are strategic thinkers leveraging technology to provide solutions for our clients’ business and marketing challenges
We are agile and adaptable, with principals actively involved in your business

We are a diverse, highly experienced team who specialize in digital and traditional advertising across the U.S. General
Market, U.S. Hispanic & Latin America

We strive to grow everyday, to be specialists within our core competencies and provide value to our partners




OUR LEADERS
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Keric Smotrilla, Principal Valerie Pusceddu, Principal
Lead on Operations, Lead on Strategy, Media
Production and Creative and Analytics
ksmotrilla@methodgroupe.com vpusceddu@methodgroupe.com
305 606 8059 305 338-5175
“‘We are thought leaders with decades of combined experience across many industries, ethnicities and
competencies, leading to strategic, results-oriented, high-level execution for our clients.”
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SOME OF OUR CLIENT PARTNERS
Prlce Rite FAIRWAY

THELCOLLECTION Y CVSHealth.

Iqb vaetna

C A PITAL




WHAT WE DO
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A FULL SERVICE AGENCY

Services We Offer at
MethodGroupe

Web Development & Programming
Direct Marketing

Strategic Planning

Social Media

Digital Media Planning & Buying
Traditional Media Planning & Buying
Campaign Trafficking, Tagging, Q&A
Campaign Reporting & Analytics
Events & Community Marketing
Creative Development & Production
Promotions

Research

Merchant Service Platforms
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AGENCY PROCESS & METHODOLOGY

/ Implementation

Market +
Targeting Measurement
(GA, 15t party Reporting
data, etc) (Sizmek, Doubleclick,
etc.)

Media Negotiation
+ Purchasing

Briefing + (Long Term partner

Objectives Relationships and Scale)
(Statista,

comScore)

| \§
[ A\
Learnings +
Optimization
(Social Platform

_ Reporting, industry
Creative D_ev Best Practices, etc.)
+ Production

(Moat, Winmo,
Adobe, etc.)

omms + Media mix
+ Planning
(Winmo, Statista,
Census, etc.)

THOD
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SOME MORE OF
OUR WORK




AETNA: NATIONAL & REGIONAL
STRATEGY + MEDIA + CREATIVE + PRODUCTION M

MethodGroupe has been working with Aetna for over 5 years et e A
across various campaigns and initiatives, producing a large body ==z I1Z.. 2t I rn——

of work for Medicare prospects in both Hispanic and General
Markets. These efforts include strategic, media planning &
creative development for TV, Newspapers/FSI, DM, Radio,
Outdoor, Social, and Digital Display ads amongst others. We also
developed and piloted a unique cost-sharing program and
microsite which offered co-op marketing packages for Aetna and
the providers within their network.

!

welcome

vaetna
medicare solutions

Dear [<Member First -

e = i Get more coverage with Aetna
H B Y = vaetna
% appy 1l thday Medicare Advantage heticans Solutions
medic S

There are other great Medicare coverage options that include prescription
drug coverare plus other imnortant health benefits

. You could be missing benefits

Your SilverScript Prescription Drug Plan ONLY provides
Medicare Part D (drug) coverage.

Your

1
B

If you have these cards, enroll
to get personalized care.

Learn more here =»

E Part D (drugs)

ooo| Part A (hospital)
o[jo

Part B (medical)

Medical

Mo Hospitalization | All in one plan
Prescription Drugs

vaetna
medicare solutions

A

aetna
COVENTRY' Medicare and Medicaid? 1-855-327-0727 (TTY: 711)
coventry-medicare.com/duals2018 8 a.m. to 8 p.m., Monday through Friday
ME D
] .
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WAKEFERN:

STRATEGY + LPS + DISPLAY + SOCIAL + ONLINE VIDEO +
STREAMING + CREATIVE + ANALYTICS

MethodGroupe has managed all digital campaigns for ShopRite, Price Rite and The Fresh Grocer brands
under Wakefern Food Corp. for the last 7 years, covering off on Digital Marketing in the General U.S. and

Hispanic Markets for over 350 stores in the Northeast. vike ¥send

-

« Allinitial social integration testing: Facebook, Twitter, Instagram, Pinterest, and Snapchat

* Acquisition campaign: Improved efficiencies over time

» Facebook Nearby Locations: Connecting all local ShopRite pages to a main ShopRite FB page
* Ongoing competitive analysis: All grocery and non-grocery

* Reporting: Detailed, visual end-of-campaign reports ‘
« Education: on latest advertising and social platform technologies B sroose . e Like Page

MELON MANIA!

4

Nothing says summer like farm fresh corn on the cob.._grown on nearby

& ShopRite Stores 2 Fellew Tnstagram f‘h”m‘:‘ | al Like Paoe farms
F Sponsored [deme) @

520 OFF FIRST ONLINE ORDER OF 75+
Code TWEET20 Order groceries! Pick up or
delivery, #SRFH shoprite.com/tw_tweet20

ORANGE YOU GLAD [
YOU CAN ORDER
FROM ANYWHERE?

Save time and money with ShopRie from Home. $20 off your first SRFH
order of 575 or morg

RAINING CATS

AND DOGS?
ORDER GROCERIES ONLINE.

-,

@ ',l?

ff 15t SEFH of & saved to Produce Picks
%20 off 15 af 575+

eydew to juicy watermelon - give in
Promo Code=20EATY Cant geitothe grodary stare? ShopRite from Home |5 hare

ta help Download the app U.I gl.'.l]:! shaprile com Ellldl gel grocenies delivered 1o your Farn‘ fresh fa\'oriteS! 3 your local ShopRne!
dear or pick wp & shara. #5RFH

Grown Fresh. Grown Locally
E COMFE_MEASY Shop Now

WGROWNFRESH Learn More

e METHOD
GROUPE  MethodGroupe Credentials 2021

12



WAKEFERN:

SHOPRITE FACEBOOK SUCCESS STORY
- ShopRite’s “Locally Grown” Campaign was recognized by

Facebook as a top performing example and asked to be a
part of their Success Stories (still live)

Ads Pages Inspiration Success Stories

ShopRite Supermarkets

- The Goal of the campaign has been to develop customer
awareness and discussions about Locally Grown offering

- Overall the campaign was highly effective with a very low
cost per view and an impressive volume of reach

@ ShopRite i ShopRite (Danbury, CT) il Like Page
- - ror 'ﬂ* & o .

1=

Family ownad and oparated lrms working logather with family cwnaed and Mothing says summer like farm fresh com on the cob. Delivered from nearby |f3
operatad ShopRias. darme -

ShopRite Supermarkets »

T~y

Growing customer relationships

- -l m : Success Story
it Growing customer relationships
The family-owned and operated grocery chain used video and link ads showing its
support for local farmers to increase awareness among local audiences, reaching
nearly 500,000 people.

N ®gz *\

|'-. OREA PRODDCE

Proud to support local! Proud to support local!

Grown Presk. Grawn Locally. J_“"?““"":m - f"m'“"“ 491,380 $0.06

Learr Mo Learn Mars

people reached cost per video view

o0 METHOD
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SHOPRITE:
HISPANIC COUPON MAILER

Created a Hispanic focused coupon mailer for ShopRite’s
Hispanic customers with emphasis on summer fun, family
and friends. The mailer offered Hispanic relevant content,
coupons and customized offers with on-brand visuals. This
piece received an 8% coupon redemption rate.

Sabores

S

Waketern F ood Corp. uP‘&R:'” mr

iGoce todo el verano con ShopRite

.’. M ETHOD Enjoy aII' summer long with ShopRite
GROUPE  MethodGroupe Credentials 2021 e




SHOPRITE
HISPANIC HOLIDAY COUPON BOOKLET

COTUA STRAWS # T( b Q et e 30 mimuts ROASTED TOMATO SALSA

New Vear. s Eve Thad Zt'of

INGREDIENTS INGREDIENTS
3 cups Cacique-Cosja, crambded « Mission™Thin & Citspy TeetillaChips  + 2Then fresh e juice
+ 3 shewts T psasty, shahiby rellec st seatghihy None 15 . ma
112 cup unsaltest burte; meked o oni
- 2 gy yus rdgle
304 rup green aeions inely chopped * Bowic dives unpesied
- Bjalspeiicn, stimemad
e best thing about the holidays is celebrating with family. No matter where we are, our ,6 Z‘ 0/2 /
culture and traditions bring us together. We love reliving childhood memaories, and sharing Lot
our heritage with new generations - decorating the tree and nativity, las posadas, midnight DIRECTIONS. 1. Armge tomatoes. anicn, quek, s jelepednsan
= : ‘abuaking sheet lined with foil. Brod] chise to the heat 3, add hime Juice, curin, coriander, ceegans, and
mass, singing carols, fireworks for New Year's Eve, keaving your shoes outside for the three 1. Preheat aven to 4GO'. t mach sheeetinko 1/ staips lengtimne and irming wpetables sccasiorelp ullchemed, 13+15 oy our e o B o ) pl sl
kings, and of course preparing a feast. A Wik s volts s e gat o AR =3 A mieutes. You may need ba remeve garlc fom aven wegetabics are finely ground Transfes 10 abow! and st
s e e . ‘or stk hakdng shests nd boke Beans othu egutabbes are Tevilid cusking. i, g st v ks T rsesatocl.
Whether your abuela makes porkor turkey, hallacas or tamales, there will definitely be coquito 3. i et utcion i s et bt b R e sl et
and flan. ShopRite is happy to bring you this Sabores y Més Recipe Booklet, filled with ;";;' ’:_’:a't:;‘l"""‘ and roll veth pin gently to fna grest acrompariment o your firvos annd e it bl el e fewoed prstiisent Fir i ard anjoyl

everything you need to have "Felices Fiestas”.
From our family to yours, we wish you the memiest of celebrations.

lebrar nuestra cultura y tradiciones en familia.
tra herencia rato revivir las

memorias de nuestra nifez y 5 decorando

el arbolito de

cantar trullas n

STUFFED'Y

srvler saba, sermve s from jolapeias

15 minutes

Lista de Cobapras

|msmsms o et INGREDIENTS Shoppmg List
+ W o Fresh or + oag Memsion Strps Torulla Chips « bz it
m...,.umﬂ.m”,.n, j - Roricy g
Cheose e e Bread
T e Rl et . uu..dL. Fa black pappar to Lt RQ'E"_M‘ “:’ i ed
Mt e 12t LaFa ground cumin + 2gpaen anior + Tapwhds Hi
+ 2Thigs La Fe wagutable il vln.ml.r.m.wp..u * 1t sesc = 1<t veddudmozmralie hewse Uevos
+ 172 pound groun bee! « 2Tbzn. Imeure + 1 cup shwedded pepper ack dheese Milk
DIRECTIONS

Frijoles
1. .\Iwno(nmcmbwcn St andd waker o wmm?m-wm.lgc.lj Eﬂt 12 .f
ufnmbnmsmn.ml caand d bt d
sy B rommihe ywaooarind 10 ball. Make oo Grapes at

sat aside.
2, To prepars the meat ling In a arge sile, huat

through the center af aach with your finger. Pisce.
about | talslespose ol meat ox chosse Hing and

el g ] 0t S, AL 3 S, A
R ——

ahving an cwal shapa.

5. i Large pot Paat 1ha vegetalie ol 10 350F. Ad

e carimaricie ba hot of and cakabout -3

il goleden Lrowry, burring e often. Remarwe rom
el S

[| MeREDIENTS

= 1phy Cachque” Fully Cooked Chosizn  + 12 dices bacon
- 112 cup enumished Casicgus™ Quaso Fr
5 l':cm(a(lqll» uess Dip

+ 12 toahpicks

+ 3Thap agave syrun

I 2 Fu .xuelmmm..c tion a ack in the ot chose. Pluce skilet undes v becilor aned beail
< L10 wpper thied of the aven, anti bubksing ared brovned
3. Ina bige brofler praof skilet mal butter vt A, Serve wami tapped withasocado saks.
mechuer heat, Whisk in e uriilsemeeth, then whish

RITZ CRAB BALLS

- 2Thep. fnely thapped wd ankors
cup con s tand = 1t By chapped s
b wrach cauce ot chil sen] Inbapen papper:

night

ok P L - 12 jalapur R P p——
yes magos y por supuesto, preparar Is e ;
(Cerdo o pave? ;jHallacas o tamales? El coquito y e ralmr s.bpns y Mas i = 2Thep. juloe weserved divded * SORITZCrasiers, finely rushed, dvided
ene el place: aerte a a 375% and bne o rimened 1 I sk crabs met, well| picknclover = L or frng
tiene el placer de traerte un recetario lleno de A hai meakd el Pt
tengas unas “Felices Flestas” ertpoper Mcrowwse  hali-stnip around each jal w:umwr;. ko
Cacieus Fully Cincked Choizs for 3-4 minuaes unil DIREETIONS
- b o De nuestra familia ShopRite a la suya. heated theough 1 Wik st 3ingreciorts: uned bloncled Stirin 5. Heat 1 of cil 10 350°F in medium

Celebra on FamilidiComida y Tradicion L AWty

Terttunise, Lve n arng krvfs o remee e seedy el bl ey o wier arad e brush it hed pespeke wh et 2-2yyminustes. o wsl gelden brown. Remave from

iFelices Fiestas!

Celebrating with Family, Food and Traditions

whits mamixanes. ot the ops of el Contions baking for rocho cramt, it e i g i N OONE
ettt Smi 3. Befngerate sauce andcrab misue | hout 6. Serye crat bollsw B the mayornatse mishue MOON PH|
Caciue Quesa D o she miring bawlarclstr untd e, brod foranacd sl 2 minuies o crisp 1 frthes 4. Shapa cih i e 43 (1" balkly cst with

incoeparated. Spoan e filing ks sach jalapes, e crasdies crumis ot mwwanackmerk oo for nueritenal iformation

Holiday Booklet was developed with the Hispanic target in mind from
recipe selection to look and feel and language. These booklets were
provided in-store at ShopRite and were told they were overwhelmingly
picked up with a coupon redemption at about ~ 10%

o0 METHOD
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WAK

EFERN RESULTS

WAKEFERN BY THE NUMBERS”

» [ Year Partnership

» 690+ Campaigns (over 15K placements)
» 441K+ New Social Followers

» 14+ Million Clicks

> 182+ Mi
»> 213+ Mi
»> 0627+ Mi
> 1+ Billio
» Video C

lon Completed Video Views
lon Engagements

ion Social Impressions FB is 502M
n Impressions Served
ompletion Rates (VCR) rates highly

iIncreased in effectiveness from 2018 to
2019 Fiscal (from 54% to 77%) with
consistent efficiency for CPCV of $0.05

o0 METHOD
GROUPE

*As of April 2020
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THE COLLECTION:

PAID SEARCH + SOCIAL + DISPLAY

Pre-MG CTR 1.45%
(Feb 2015)

MethodGroupe’s relationship with The Collection over 5 years ago
with just taking over Paid Search campaigns across 8 luxury brands
and after a full audit have grown to include a holistic methodology of
display and social driving from engagements to leads.

Paid Search increased by 615 points due to

our consistent optimizations and improvement to relevancy scoring
and campaign structure changes. Today our average CTR is over
7.5%, inclusive of competitor campaigns which tend to have a lower
CTR. Additionally, call volumes have increased by 616% since 2015!

Social launched in 2018 and has contributed to 20% of all lead
generation for display.

o0 METHOD
GROUPE
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SEARCH CAMPAIGN TREND FROM 2014-2019

4 THE COLLECTION

S Sponsored - Q)

il Like Page

Lease packages starting at $499/mo. Click "Sign Up" for more information
on this offer.

'- ,’LJ" i I[ m—
a RS — =

Lease the

‘ $4QQ /MONTH ‘
2018 Macan 20 month leac Exclades sy thia, mglecutiontosnes

Lease the 2018 Macan
2018 Macan from only $499/mo.

Sign Up

<1100

‘3J W =
MASERATI ASTON MARTIN

Ferrari

McrLaren”

Current CTR 7.6%
350pt+ increase

- CTR ~

= None ~

Reserve your
2020 QS5 today.

2020 Audi Q5 2.0T Premiurm Quattro

‘404

per month for 36 months

THESLZOLLECTION

Experience More

Lease
From

*see dealer for details
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H.l.G. CAPITAL.

SITE BUILD + HOSTING +
MANAGEMENT + EMAIL MKTG

MethodGroupe created through concept a customized database solution
with over 30 sites in 6 languages under the umbrella brand of H.I.G. Capital,
a middle-market private equity firm. Currently managing, hosting and daily
updates to all content for the past 11 years.

All of the sites are on a dedicated server and have 24 hour monitoring. The
site was created with SEO best practices to achieve optimal search results

for the brand and sub brands.

OVERVIEW PAGE NEWSFEED PAGE (SEO) SECTOR NAVIGATION
o0 METHOD
GROUPE  MethodGroupe Credentials 2021

CENTRAL HUB

HTTP://WWW.HIGCAPITAL.COM
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U.S. DEPARTMENT OF AGRICULTURE: MILK

STRATEGY + SOCIAL/PR + DIGITAL ADVERTISING

The Bigote de Leche (Milk Mustache) Breakfast .
Project Campaign, part of the “Got Milk?”
campaign, aimed to improve nutrition through a
balanced breakfast that includes milk. Targeting
Hispanic moms, we communicated milk’s nutritional
science in emotional, relevant and fun ways across
social media, printand TV.

| \
| Ampalla del Bigote de | eche

Arranca

Mum‘ unvmnm - 5 JiK
// \ XKMA } '“"“
EREAES
6RAN
MEMI0 iAo P ROIJE GT
, 3 ,t
e ¥ DEGAUSE EVERY GOOD DAY
:SABIAS = =
] o < = = ) | 7
s 01 M7 e — U[]T mllk '

.0
‘ ,G ROUPE  MethodGroupe Credentials 2021
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U.S. DEPARTMENT OF INTERIOR:

DISCOVER THE FOREST
WEBSITE REDEVELOPMENT

This website was originally created using
what had become an outdated format by
the Ad Council.

MethodGroupe was tasked to reconstruct
the framework to showcase the current
best practices encompassing a new
structure in order to increase speed to
add new individual interactive modules.
The site was also converted into Spanish
and included social integration populating
in real time.

B L S i e e v i e
B

= Lt et o e e e, e e
3 TR [ E i e ot e e Bt .

ENGLISH SPANISH
HOMEPAGE HOMEPAGE

@)
C
5
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SOUTHEAST TOYOTA: TUNDRA
US HISPANIC TV + DIGITAL + VIDEO + WEB

The Full Size Pick Up (FSPU) segment among Hispanics is
consistently one of the largest volume segments. In the
general market, a truck’s main purpose is hard-work
capabilities and secondarily for recreation. Hispanics have a
deeper relationship with their trucks; the truck serves for both
work/recreational purposes and also as a family vehicle.

For a Hispanic man, his FSPU is a reflection of himself: people
depend on him so he needs a dependable, reliable and solid
truck. In this all-important category, domestic trucks — Ford and
Chevy primarily — have dominated Hispanic truck sales. This
campaign is a series of executions for a range of models,
where Toyota demonstrate the benefit of distinct features to
Hispanic men.

—]
T
O
MmO
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SOUTHEAST TOYOTA: RAV4
US HISPANIC WEB WITH IFRAME MODULES

(7> TOYOTA = =
AUTOS Y MIN

2 Vayamos Jurtos

LA TOTALMENTE REDISENADA

E A | | ’,_,_f_: 2013

LA DIFERENCIA
SALTA A LA VISTA
PUERTA POSTERIOR
ELECTRICA AJUSTABLE
DISPONIBLE

INVENTARIO RAV4 b

OFERTAS RAV4 b

MethodGroupe Credentials 2021

These iFrame Modules were created and supported on the
MethodGroupe servers, independently from the Toyota website.
When the section is called up on the Toyota website, it is ported
seamlessly into the iFrame on the site.
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LA CARRETA:

PACKAGING + BRANDING + BROCHURE

MethodGroupe created La Carreta logo design and design of
packaging for Cuban coffee and croquetas (for retail sale) for this
Cuban restaurant and Miami staple. We also designed logo and
signage and provided branding recommendations for Florida

International University campus location of La Carreta, conducted

research into targeting millennials and millennial interest in
premium espresso coffee for La Carreta Cuban espresso

Lremison

AM CROQUETAS

CROQUETAS DE JAMON

OQUETTES

h‘AOUS Cro

Sremium

CROQUETAS

CUBAN KITCHEN - COBINA CUBANA *EST 1978

Experience the taste of
Miami's Famous Croquettes
its famous

« Premium ingredients with
no fillers

- Bigger, fuller than most
croquettes

« Breaded and seasoned
to perfection

« Established bra_nd with D i
agreat reputation A

11111
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HBO GO LATINO:
MOBILE SITE

Created a mobile microsite for HBO GO updated seasonally.

This allowed users to view schedules, trailers, social
integration, images and videos of actors.

Complete revamp of functionality and format to
create a better user experience with the brand.

MethodGroupe Credentials 2021
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walll ATET 3G 3:05 PM @ f T8t

ijl-'ums ENTRAR

DE LLUINES & VIERNES A LAS 'Il'-'lll 'ill

mwe M I mm .

Foins. Wideos B T d Fonliciniol

sl ATET 3G 3:05 PM

@ % 78% =

BIHM

ENTRAR |
WAL CEL FARINAOES LATIMAS ¥ SLIE HISTORAS
LUNES 24 DE SEPTIEMRRE & LAS #PM/8C

we M I mm ..

Folos Widkos BT g faoliciniol

will ATET 33 R~

. PHHFUEUS

HDIE.EEEETEM

ESTREMA EL LUNES 34 DE SEFTIEMBRE
DE LUNEE A VIERNES 10FM/SC

sl ATET 365 3105 PM 2 1 75% =R

ESTRENOS LATINOS: EvtRir =
TODAS LAS NOCHES A LAS BPM/TC.

HBO E T osmm

Wi Squenoe ool

will ATET 30 07 PM [~
THE LATING LIST:
VOLLUME 2
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WELCOME TO THE CENTER
OF THE SHIPPING WORLD.

scover your gateway to the global markeiplace =

DHL EXPRESSED
Ireignt &

d imformedion rom DHL fo

DHL: MICROSITE INTEGRATION

Microsite development to include B to B Connectivity for the DHL
Shipping Support Center.

MethodGroupe created site architecture, navigation functionality,
programming and mobile responsiveness. We also manage all
traffic to the site and maintain all server software updates on a
dedicated server. This site contains more than 500 unique pages
that allow users to isolate specific information for their needs. A
custom CMS (content management system) was developed to
manage updates to the site.

SHIPPING CENTER

http://goglobal.dhl-usa.com
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MAGEFESA: EXPERIENTIAL

Magefesa Cookware was challenged by getting into the US
market and asked MethodGroupe to develop an idea to stimulate
response and interest with retail buyers.

We created a unique approach to gain interest from buyers by
celebrating the rich history (60+ years) of the brand and
traditions of the Spanish culture.

Custom, authentic package design as a gift to store or
department managers

Gift of olive oil from Spain which highlights the unique/local
flavors

Brochure that tells the story of the history of the brand

—
T
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THANK YOU!
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